
 
Request for Proposals 
 

1. Contract Digital Media Management   
2. Contract Media Relations Management  

 
This RFP is for contract content creation/digital media coordination and media 
relations for the Colorado Children’s Campaign. Proposals can be submitted for one or 
both scopes of work. 

 

Organization Background 
The Colorado Children’s Campaign is a nonprofit, nonpartisan advocacy organization 
committed since 1985 to realizing every chance for every child in Colorado. 
 
We advocate for the development and implementation of data-driven public policies that 
improve child well-being in health, education and early childhood. We do this by providing 
Coloradans with trusted data and research on child well-being and organizing an extensive 
state-wide network of dedicated child advocates. Every day, we work to: 

 Eliminate gaps in student achievement and health outcomes between low-income children 
and children of color and their peers. 

 Provide all of Colorado’s young children with high quality early learning and development 
experiences so they are ready for school and on track for success in life. 

 Secure quality, affordable health care and healthy communities for all Colorado children. 
 Ensure all students in Colorado have access to the quality K-12 education they need to 

graduate from high school prepared for college, careers and life. 
 
As the leading voice for Colorado’s children at the State Capitol and in communities across the 
state, the Children’s Campaign has been at the forefront of hundreds of policy wins for kids. 
Among the numerous laws and programs we’ve helped establish are the Colorado Preschool 
Program, Child Health Plan Plus and the Great Teachers and Leaders Law. 

Our Audience 
We serve a broad audience of people interested in improving policies for Colorado children. 
That includes elected officials, government staff, advocates, philanthropic partners, providers 
of services for kids, members of the media, other Colorado nonprofit professionals and more. 



In general, our primary audience tends to be professionals ages 25-65. Many work in policy 
making, advocacy or provide direct services to children and families. They care about children 
and tend to be very political. They have a sense of humor, but prefer straight-forward 
communications. They care about our organization because we are the leading voice for kids in 
Colorado and have a long track record of securing policy wins on behalf of kids. 

A secondary audience is our donors and funders, both current and future. While they have 
similar expectations of the broader audience, it is also important that they can easily access 
information about donation opportunities, who we are, and other information that helps them 
learn more about how to support us and why they should. 

Our third audience includes members of our state-wide network, It’s About Kids. They regularly 
interact with our website and social media platforms to get the necessary information they 
need about issues in their local community and how to mobilize policy efforts in their 
community. 

 

1. Project Overview: Social Media Management  
The Colorado Children’s Campaign is looking for a content creator and digital media coordinator 
on annual contact basis. We create engaging, authentic and frequent content perfect for 
creative and interactive social media engagement. We use the our digital media to activate our 
supporters, share the work we are doing on behalf of Colorado kids in partnership with other 
advocates, and share news and events that we think will activate the advocacy of our 
supporters. The first five months of the year is the busiest for this role, coinciding with the 
Colorado General Assembly schedule. 
 
Main objectives for this role(s) include, but are not limited to: 

 Create written and visual content for approval, then administer distribution or content.  
 Creatively display and share content on all social media platforms in a timely manner. 

Create an aesthetically pleasing and inspiring social media feed that conveys our mission. 
 Engage with audiences to foster conversions (usually this means taking action). 
 Funnel and prioritize a variety of content from multiple staff members. 
 Create an annual strategic digital communications plan to advance our communications 

goals throughout the year. 
 Develop and administer ad and promotion campaigns on a tight schedule. 
 Support strategic events in person with live streaming and creative social media coverage. 

 
A Person(s) in this role is:  

 Creative. 
 Responsive. 
 Has strong understanding of brand management. 
 Is versatile with digital media campaigns including but not limited to ad management, 



promotions, and live events. 
 Available during business hours or can work with staff to ensure coverage in busy season. 
 Able to attend weekly internal meeting on Tuesdays (Jan-May) in person or via phone (this 

is flexible but helps with content knowledge). 
 Available for contract extensions for specific social media campaigns outside the scope of 

the contract (mainly legislative campaigns). 
 Committed to keeping sensitive information confidential.  
 Preferably familiar with policy advocacy, political campaigns and/or legislative processes.  

 
Budget 
Work under this contract will be paid at an hourly rate, billed monthly. The annual base budget 
for this project is $20,000, with potential for more work as special issue campaigns are conceived 
and funded. We anticipate a significant special issue campaign related to a fall ballot measure.  
 

 

2. Project Overview: Media Relations  
The Children’s Campaign is seeking annual contract support for media relations. In our 35-year 
history we have established a reputation as a reliable, trusted and expert source of information 
on child and family well-being in Colorado. We have strong and close relationships with reporters 
and media outlets across the state, and occasionally work with national media. We have multiple 
prepared and expert spokespeople on staff. We are respectful of media representatives’ time and 
expertise and do not over-promote ourselves to them.  
 
Main objectives for this role(s) include, but are not limited to: 

 Maintain and establish connections between the Children’s Campaign and key reporters, 
editors and producers. 

 Prepare press releases, advisories, talking points, and other materials related to media 
relations. 

 Distribute and pitch media releases to media representatives, including one-on-one 
pitching to key reporters. 

 Prepare spokespeople for interviews as needed. 
 Facilitate scheduling of interviews and media requests. 
 Provide weekly news clips on earned media that include: 1. explicit mentions of our 

organization, quotes of our spokespeople, or our work; and, 2. Coverage that resulted 
from our work (implicit). 

 Provide monthly analytics on the reach, audience and value of earned media (preferred 
but not required).  

 
A Person(s) in this role is:  

 A creative, clear and persuasive writer. 
 Responsive and flexible. 



 A master of Associated Press style. 
 Respectful and considerate of media representatives’ time and expertise. 
 Available for in-person media events (these are rare and limited to significant issue 

campaigns). 
 Available during business hours or can work with staff to ensure coverage in busy season. 
 Available for contract extensions for specific earned media campaigns outside the scope of 

the contract (mainly related to legislative and ballot campaigns). 
 Committed to keeping sensitive information confidential.  
 Preferably familiar with policy advocacy, political campaigns and/or legislative processes.  

 
Budget 
Work under this contract will be paid at an hourly rate, billed monthly. The annual base budget 
for this project is $30,000, with potential for more work as special issue campaigns are conceived 
and funded. We anticipate a significant special issue campaign related to a fall ballot measure.  
 
 

 
Business requirements 
We require all subcontractors to carry General Liability Insurance. Please provide evidence of 
insurance. 

Proposal Response Requirements 
Please include the following in your proposal response. 
 
1. Cover Sheet/Letter 

Please include the following: 
 Name of your company
 Contact information
 Address

2. Overview of your previous work in similar field 
Please provide us with general information about who you are, what types of services 
you offer, and your expertise. Include information such as: 
 Background/history
 What makes you unique and different

 
3. Overview of services and capabilities 

Please include list of services you have provided for similar projects and proposals. If possible 
please attached past and current work that illustrate your capabilities to meet the 
requirements and needs highlighted above.  
 

4. Overview of how you will meet our objectives 
Please provide a basic summary of how you will help us meet our objectives listed above. 



You’re the expert! Please provide us with details about how you approach this role and the 
creative and strategic approaches you will use to help us build a creative and engaging social 
media presence. Include information such as: 
 Discovery, creative and/or strategic methodology.
 Suggested features and functionality (for digital media)
 Technical requirements (for digital media)
 List of tasks: What are the expected tasks that need to be performed? Please provide a 

few examples of workflow and/or products that you envision for these projects.
 Options and add-ons: Examples of creative suggestions to help us stand out (for digital 

media)
 

5. Terms and Conditions 
In addition to the terms outlined in the RFP by the Colorado Children’s Campaign, 
please also include a copy of your terms and conditions for our review. 
 

6. Vendor references 
Show examples of previous work and provide past and present client references. 

 
Timeline 

 RFP Sent: Oct. 28, 2019 
 Responses Due: Nov. 15, 2019 
 Initial review and follow up finalized: Dec. 6, 2019 
 Final Selection: by Dec. 13, 2019 
 Contract: Begins Jan. 1, 2020; ends Dec. 31, 2020 with potential extension 

 
Send any questions about this RFP to: Beza Taddess, Policy Research Assistant: 
Beza@coloradokids.org. 
 
Send proposals to: Tara Manthey, Vice President of Advocacy and Communications: 
tara@coloradokids.org.  
 
Thank you for your interest in responding to this RFP with a proposal. We look forward to 
your response. 


